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Th1s questlon paper contams two parts A and B 1) Part- A for 10 marks

11) Part - B for 50 marks.
Part-A is a compulsory question which consists of ten sub-questions from all units
carrying equal marks.

~Part-B consists of ten questlons (numbered from 2 to 11) carrying 10 marks_
“each. Each of these' questlons is from each unit ‘and/ may confain’ sub-questlons "
“__--_-_._For each questlon =there will*be -an/ elther

99 ¢¢

will be two questions from each unit and the student should answer either of the
two questions.

PART - A
(10 Marks)
What are the characteristics of Rural Market‘? [1]
Defme Consumer Beh avior. [1]
Briefon Rural Marketmg Mix. § e { | il A o & I R
““What are the objectives behind new product launch y R
Define Brand Loyalty. [1]
What are the characteristics of National Brands? [1]
Brief on role of rural marketing consulting agencies. [1]
Describe the Data Collection tools for Rural Market. [1]

PART - B

[5+5]
OR
Distinguish between rural marketing and urban marketing.
Discuss the parameters differentiating urban and rural market. [5+5]

“Diseuss the stages of'the consuriier decision-making process in the tural.context.:

.. .__IIHOW ‘does the adoptron and, dltfusien of new produets take. place in-the rural

OR
Propose suitable marketing strategies for the various stages of the rural market
product life cycle.
Assess the significance of 4As of rural marketing mix with suitable examples.

RURAL MARKETING e

or’ -_-_.c 10ice, which means {‘hat there

ST A ST A ST A ST A [5+5]




6.a) Classify the rural products. Discuss how packaging of products is done in rural
markets.

..._,_What are the key elements of brand bulldmg in rural market‘? ......
....'"-'-Dcscrlbe the mnevatlvc channcls smtable for Indlan rurai markcts R Y
What is rural market brand? Explain the brand loyalty in rural market. [5+5]

8.a) Discuss the tools for conducting qualitative research in rural areas. Will you
prefer qualitative research over quantitative research in the rural context? Why?

) Descrlbe some of the data collect1on tools used i in rural marketlng research [5+5]

S OR A A
--_-_..EXtil'Eim the Rural Con%umer Life. styte in detail.

Describe the approaches and tools of rural Marketrng Research '  [5+5]

10.a) Relate between agricultural marketing and rural marketing.

b) Evaluate the merits and demerits of e-rural marketing. [5+5]
OR
ST A 11.a)~Explain the role-of esgovernance for rural India-with reference to rural marketrng

b) Bnef on new 1nn0vat1@ns is marketmg of serv1ces m rural markets _.F 5+i]
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